Shops and mode of transport

Adviesdienst Verkeer en Vervoer has commissioned a study into the mode of transport for shopping and customers’ expenditures, in order to gain insight into the role of the various transport modalities in the economic operation of retail shops. It turns out that the average customer prefers the bicycle for local shopping.

With an increasing regional function, a shopping centre draws a larger percentage of customers by car. The customer visiting by car pays fewer visits, but buys more at a time than someone who has chosen a different transport modality..

On balance the choice of transport makes little or no difference in customers’ spending patterns. Cyclists often visit several shopping locations at the same time, whereas car drivers preferably buy everything at once (Instituut Midden- en Kleinbedrijf, 1992). The study summarised current behaviour and demonstrated that retail shops benefit as much from bicycle parking facilities as car parks. 
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